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Thank the intro person and once again | would like to thank everyone that has joined
us for LPi’'s Webinar today.

Before | begin, | would like to give you a brief background about myself, | have been
working in the church industry for the past 13 years and I've assisted hundreds of
parishes with improving their communications with their parishioners and helped
parishes enhance their overall financial outlook.

In today’s webinar, I’'m pleased to share with you a 7 step process that should help

you and your parish put things into perspective as it relates to connecting your
parishioners giving to your vision.
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Liturgical Publications Inc

Should be fun to say “about us” then make it all about them.



Our Historic NICHE

Advertising sponsored
communication solutions
for Catholic parishes

Print was our foundation,
but our customer’s communication
needs are evolving.

Over 4200 non-profit print customers




Our
Evolution
Websites...

D

PROCLAIMING CHRIST and MAKING DISCIPLES

Over 950 non-
profit Website
customers to
date




Our

Evolution
Online
Giving...

Over 2300 non-profit
Online Giving
customers
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EVOLUTION ‘

Mobile App...

Over 350 non-profit
App customers

And this is just the start — Our goal is to provide services
and solutions around them.
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Sustainable
Offertory
Program

Stewardship
Formation
& Coaching

Website/App

Catholic Art
& Content

Communication Strategies are an Intentional Path to a Vibrant Parish

Online
Giving

Bulletins/
Newsletters

Branding
& Design
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Highlights bulletins as classic form of parish communication (brief anecdote?)

23.9 mm readers 2.5MM copies
41% read it
74 considier very reliable
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Acknowledges changing times, demographics, and modes of communication — more
difficult to attract attention
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Unique nature of print communication - unlike a website, everyone in the pews
leaves with a bulletin in hand
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KEY CHARACTERISTICS OF JESUS’
COMMUNICATION STRATEGY

Introduce concept of looking at how Jesus communicated
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JESUS

& ATTRACTED
B, THE VISITOR

Jesus Attracted the Visitor
“People kept coming to him from everywhere”
Attractive message, encounters of love
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JESUS

INSPIRED
THE CROWD &

B. Jesus Inspired the Crowd
Spoke in relatable ways (parables, imagery rooted in daily lives)
Inspired people to first levels of conversion
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JESUS

INFORMED
THE DISCIPLES__ :

~

Jesus gave more information to his disciples
Trained & commissioned them to follow in his footsteps
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HOW DO WE
COMMUNICATE?

Transition to what this is like in parish setting
Quick examples of parish events falling in each of the categories each of those three

stages (i.e. attract is pet blessing, inspire is parish mission, inform is Catholicism series
study group)

Need to attract with beautiful, eye-catching visual material
Need to inspire through good story-telling
Need to inform with accessible truths of the faith
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COLORS:

PRIMARY COLORS SECOMNDARY COLORS

Pantone
TG

Pantone
298 C

ATTRACT | Artistic Tools
“Graphic Standards” — basic advice, LPi plug
Modern, vibrant covers & clip art

CAYHOLIC CHURCH

FONTS:
Calisto MT Bold

Clean versitle text that can be used for headlines, or body
copy. If as a headline, stretch our the tracking, and use all
caps for a greater impact.

Gill Sans MT Bold

Clean versitle text that can be used for headlines, or body
copy. If as a headline, stretch our the tracking, and use all
caps for a greater impact.
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<
Should be used for headings, and text that needs to stand
out or make an impact.
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Vibrant art; LPi Art & Media Portal,
Churchart.com
Pixabay.com
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Appeal of beauty

Describe process St. Laurence went through for brand (Church architecture)

Selecting good art pieces, relevant photos
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Layout, insides
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B. INSPIRE | Story-Telling

Why tell stories (about people & parish events)

List examples of options (parishioner profiles, “news articles” about events, faith
stories, Q & A, etc.)
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Story behind “Stewards Among Us” segment. Brief overview of how parishioner is
picked, interviewed, etc.
Incorporation of photos into events listings
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ARE YOU CALLED TO MELF REFUGEE CHALDREN!

VOLUNTEER WITH
FORT REND SEMIORS
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Local, interesting — not stock photos
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C. INFORM | Content & Connections
Importance of formational content, plus include opportunities for formation
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EXPERIENCE THE BEAUTY AND SPLENDOR
OF THE CATHOLIC FAITH
LIFE-CHANGING MATERIAL NGW AVAILABLE AT 51, LAURENCE
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Insight into process of determining what goes into the bulletin
Sectional organization, flyers highlighting major events



BULLETIN PLANNER - 2017
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Plan ahead!
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Incorporating liturgically-relevant content
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Reaffirm opportunity for bulletin to be attractive, inspirational, informative —
something people WANT to pick up, enriches life
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Questions?

BECAUSE VIBRANT
CHURCHES MATTER
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