
SOCIAL MEDIA WORKSHOP



THE CHANNELS



“A people without the 
knowledge of their past history, 
origin and culture is like a tree 

without roots.” 
MARCUS GARVEY



















“How do we get found on 
search engines? How do we 
get people to talk about us 

on social? We better be 
interesting and helpful, and 

we better do that on a 
consistent basis.”

JOE PULIZZI
Founder of Content Marketing Institute



SOCIAL MEDIA PLATFORM STRATEGY

Facebook Twitter Instagram LinkedIn Snapchat

Voice Conversational, yet 
professional

Factual and 
Celebratory Casual and Artistic Inspirational 

Thought-Leader Unique and Quick

Design-Style Feature Magazine News Briefs Coffee Table Book
Professional 

Development 
Magazine

Personal Broadcast

Frequency Daily Real-time Daily 2-3 Times Weekly Event-based

Key 
Measurement 
Benchmark

Engagement, 
Subscribers,

Calls to Action

Engagement 
(Retweets and Tags)

Engagement, 
Subscribers Engagement Followers



PEW RESEARCH



PEW RESEARCH



CONTENT TWO WAYS
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1. When you want to 
reach more people. 

2. When you want to 
reach new people.

3. When you want to 
target specific people.

WHEN TO BOOST?



BOOSTING



1. When the content is not 
particularly engaging.

2. When there is a highly 
targeted audience.

WHEN TO ADVERTISE?



“When we create 
something, we think, 

‘Will our customers thank 
us for this?’ I think it’s 

important for all of us to 
be thinking about 

whatever marketing 
we’re creating; is it really 
useful to our customers?”

ANN HANDLEY



PLANNING IT ALL OUT

Proactive Planning 
Calendar



SCHEDULING TOOLS



REOCURRING CONTENT

Faculty 
Quotes

Alumni 
Spotlights

University 
News

Pop Culture Holiday Observance

Behind the 
Scenes

Live 
Content

Alumni 
Events



POP CULTURE



POP CULTURE



OBSERVANCES



OBSERVANCES



OBSERVANCES

Where to find observances:
• HubSpot: The Ultimate Social 

Media Holiday Calendar
• TrackMaven: National Days: The 

Ultimate



HOLIDAYS



ALUMNI SPOTLIGHTS



ALUMNI SPOTLIGHTS



CAMPAIGNS



CAMPAIGNS



CAMPAIGNS



TIPS FOR GOOD PHOTOGRAPHY

1.Good lighting is a must. If you have the 
option, take photos outside instead of 
indoors.

2.Compose your photos well. Use the rule of 
thirds to create visual interest.

3.Keep your photos simple. Too much clutter in 
the photo will distract from your subject.

4.Crop instead of zooming. It will produce 
higher quality images.



RULE OF THIRDS



BENEFITS OF VIDEO

As of 2018, videos on Facebook have 135 
percent more organic reach on users’ news 
feeds than the average photo.



BENEFITS OF GOING LIVE

1.It’s a cost-effective way to produce video 
content.

2.You can directly connect with your audience 
in real-time.

3.Live video will drive more traffic to your page.



A LIVE EXAMPLE



A LIVE EXAMPLE



INSTAGRAM STORIES



“Give value. Give value, give value. And 
then ask for business.”

GARY VAYNERCHUCK



GOALS vs. STRATEGIES

Goals are measurable things you want to 
accomplish in your business.

Strategies are the unique ways in which you 
plan to achieve your goals.



ALGORITHMS

Today it is harder for brands to get their 
content in front of their followers. 

The new algorithms reward brands who 
create engaging conversation, showing 
the content to more people.



WHAT TO MEASURE

Brand 
Awareness

Subscriber 
Growth Reach

Competitors Engagement Average 
Engagement

Mentions Conversion



AWARENESS

Looking at shares and mentions, you 
can calculate how much attention your 
brand is getting. Compare year-over-
year or during a span of time.

You may also consider comparing your 
awareness with competitors.



GROWTH

How many subscribers did you gain in a 
period of time, and what is the rate in 
which they grew?

How to calculate:
• Add up number of subscribers
• Divide by number of new followers and 

multiply by 100 to get your average 
percentage.



TIP

On Facebook, you can increase your 
subscribers by inviting people who 
interact with your content to like the 
page.



REACH

How many people were able 
to see your content? 



ENGAGEMENT

How many people interacted with  your 
content through likes, comments, or 
shares.

How to calculate:
• Add up engagement over period of time
• Divide by your total number of followers 

and multiply by 100.



AVERAGE ENGAGEMENT

How much engagement per post did you 
receive?

How to calculate:
• Add up engagement
• Divide by your total number of followers 

and multiply by 100 to get your average 
engagement rate percentage.



MENTIONS

Use social media monitoring tools to 
measure how many people are talking 
about you outside of your social efforts.



CONVERSION RATES

Use trackable links to see how many 
people take action based on your post.

Also take notice if you see increases in 
registrations, purchases, or website 
traffic.





COOL TOOLS



PLANNING TOOL



CANVA



MEVO
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